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Josh Ades – Content Marketing Manager   

•  Provide marketers with engaging content that focuses on the specific 
needs of businesses that have a physical location. 

Business Objectives for Clients: 

•  Former co-leader of Los Angeles Hubspot user group 
•  Joined Connectivity in 2014 to oversee content creation and strategy 
•  Currently reminding himself to speak more slowly 

Bio: 
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Google, Channel Sales  

Heather Wilburn – Global Solutions Lead 

•  Provide business critical insights using analytics to ensure cross-functional alignment of goals and 
execution. 

•  Assist global Channel Sales team in driving strategic partnerships and new initiatives forward, with a 
focus on AdWords Express and Google My Business. 

•  Help evolve early stage ideas into future-growth initiatives. 

Business Objectives: 

•  Joined Google in 2002 as founding member of AdWords advertising program 
•  Initially managed SMB client relationships with a focus on developing advanced online strategies 
•  Currently working closely with Strategic Partner Managers and Product Leads to drive product 

strategy and further the success of Channel Sales Partners and their end customers. 

Bio: 
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BE FOUND  



How do people discover brands online? 
  

54% 
SEARCH 

  Source: “How Consumers Found Websites in 2012”, Forrester Research, 19 July 2013, http://www.forrester.com/How+Consumers+Found
+Websites+In+2012/fulltext/-/E-RES92661  

32% 
SOCIAL 

  













You should make sure your product 
availability, address and directions appear 
in your ads across smartphone and 
computer/table. And ensure your locations 
are in Google My Business 

Consumers are searching for local 
information everywhere, on every device, at 
every point in the purchase process.  
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Places for Business dashboard 
Google+ dashboard 

Problem: Multiple dashboards, no mobile experience 



Google My Business 
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www.google.com/business 

The Migration 



Solution: Single dashboard, across devices 

Desktop 
Mobile Web 

(sign up) Android App iOS App 



Step 1: Search for your business 



Step 2: Choose a verification option 



Step 3: Create G+ page and continue to dashboard 





Business 
App  
Switcher 



Business 
Identity 
Switcher 



Product Walkthrough 

Business 
Dashboard 



Product Walkthrough 

Header 



Product Walkthrough 

Photos & 
Business 
View 



Product Walkthrough 

Profile 
Completion 



Active Cards 
(w/ business 
stats) 



Promo  
Cards 



Promo card 
converted to 
active card 



Product Walkthrough 

Click to edit 
business 



Business 
Editor 



Clear list of 
things to 
complete 



Editing 
experience 



Delete page 
or get help 



See live 
business 



Click to 
see 
reviews 



See reviews 
(Google & 
Web) 



Respond 
to review 



See  
reviews 
analytics 



Click to 
see 
business 
insights 



See  
business 
insights 



See 
engagement 
on G+ page 



Google My Business Locations  
 

Manage locations in bulk http://goo.gl/CTUCfn  
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Create a business identity across Google with Google My Business  

Create and curate your 
online business identity 

Build relationships  
with customers 

Reach existing and  
new customers 



Be Visible Connect Engage 



Google Maps 

Google Search 

Google+ Page 

Be Visible 



  

Create an online community of followers to your business  
  

Keep track of your 
followers. You have 
control over who sees 
your posts. 

“Follow” button 
creates an easy way 
for your advocates to 
subscribe to your 
business 

Connect 



Post content to your followers  
Connect 



Engage 
Reply to reviews from your customers  



Participate in a G+ community  
Engage 



§  Download Google My Business mobile app  

§  Claim/Create Google+ Page 

§  Verify the Google+ Page  

§  Complete business profile information in Google 
My Business  

§  Upload photos of your business 

§  Encourage customers to review your business 

§  Engage at least once a week through posts 

§  Grow your followers and your online identity 

 

Local business checklist  

google.com/business 

To get started: 



Agenda 

1.  Introduction 

2.  Local Businesses in Search  

3.  Product walkthrough & key features 

4.  Best Practices 

5.  Need help?  

6.  Questions & Answers 

 



Need help?  
1.  24/7 Online Help Center with FAQs and how-to articles  

2.  Talk to a specialist via phone, email or chat 

3.  Google My Business forum and G+ community  

 

support.google.com/business 



Connectivity Products 
Listings 

Management 
Opinion 

Monitoring 
Customer Insights 

& Automation 


